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Campaign overview 
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Thank you for supporting the ‘Do it For Yourself’ campaign – which aims to address the impact COVID-19 has had on people 

presenting with possible lung cancer symptoms.

Lung cancer is the third most common cancer in the UK accounting for 13% of all cancer cases.1 Furthermore, the impact of COVID-19 

hasn’t made the situation easier, with a reported drop in lung cancer referrals in some areas.2 We want to help change this and improve 

survivability by encouraging people, particularly men and women over 50 who are more at risk, to spot the symptoms and reassure them 

that their GP is available to support them and see them safely. The campaign, called ‘Do it For Yourself’, underlines the importance of 

early diagnosis and the role men and women can play to increase their chances of survival.

The first phase of the campaign is currently set to launch on 30 November. Acknowledging the importance of simple, positive messages 

– the campaign creative will look to borrow from the world of DIY using metaphors and iconic visuals that will resonate with our audience. 

Hinging on the insight that our target audience tends to deprioritise their health, messaging will seek to challenge people on the fact that 

they will often take the time and energy to fix things around the house, but will not direct that same energy and drive into seeing their GP 

about worrisome health symptoms. 

The first phase of the campaign is set to launch across Greater Manchester, the North East and North Cumbria where we know the need 

is significant. The launch will consist of an out of home creative campaign along with supporting media activities including new regional 

statistics, case studies, medical experts and a broadcast day. 

1 Cancer Research UK (2017). Lung Cancer Incidence Statistics. Available: https://www.cancerresearchuk.org/health-professional/cancer-statistics/statistics-by-cancer-type/lung-cancer/incidence#ref-. Last accessed November 2020.
2 UK Lung Cancer Coalition (2020). COVID-19 Matters Report. Available: https://www.uklcc.org.uk/wp-content/uploads/2020/10/UKLCC-COVID-19-Matters-Report-Oct-2020.pdf. Last accessed: November 2020.
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Long copy – 313 words
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We’re proud to be supporting the Do It For Yourself campaign as part of a collation which aims to raise awareness of the signs of lung cancer and encourage the 

people of [INSERT REGION] to contact their GP if they’ve been experiencing a cough or ongoing breathlessness for three weeks or more.

This year, we’ve become a nation of DIYers with more of us taking care of our homes, whether it is a rattling boiler, a leaky tap, or a washing machine that has stopped 

spinning. But when it comes to our health, when we notice something isn’t right, like a cough that’s been going on for a long time, rather than getting on with things, we 

can bury our heads in the sand. 

Lung cancer is the third most common cancer in the UK accounting for 13% of all cancer cases.1 Covid-19 has had a big impact on early diagnosis, with a reported 

drop in lung cancer referrals in some areas.2

Not every cough is a COVID Cough; having a cough for three weeks or more or getting out of breath doing things you used to be able to do easily, could be signs of 

lung cancer.4 At [INSERT ORGANISATION] we know that the earlier cancer is diagnosed, the more treatment options are available.3

So, if you are concerned about a persistent cough or lack of breath don’t delay, contact your GP today. The NHS is open and has introduced a range of measures to 

see patients safely, such as initial phone consultations and frequent hand sanitising. GPs across [INSERT REGION] are ready and waiting to hear from you.

If you have been impacted by lung cancer and want to share your story to help spread the message, then please get in touch. And, if you’re experiencing symptoms, 

contact your GP and ‘Do it For Yourself.’

Please note that content in this PR Toolkit is embargoed and should not be released to the public or media until 30th November. Below is an example of 

long copy that can be used in communications about the ’Do It For Yourself’ campaign. You can use the copy for any newsletters, emails or other 

materials, including websites and e-bulletins from 30th November 

GB-NON-03611 Date of Preparation: November 2020 

1Cancer Research UK (2017). Lung Cancer Incidence Statistics. Available: https://www.cancerresearchuk.org/health-professional/cancer-statistics/statistics-by-cancer-type/lung-cancer/incidence#ref-. Last accessed October 2020.
2UK Lung Cancer Coalition (2020). COVID-19 Matters Report. Available: https://www.uklcc.org.uk/wp-content/uploads/2020/10/UKLCC-COVID-19-Matters-Report-Oct-2020.pdf. Last accessed: October 2020.
3Knight et al (2017). Progress and prospects of early detection in lung cancer. Open Biol. 7: 170070. http://dx.doi.org/10.1098/rsob.170070 
4 NHS A-Z; Lung Cancer Syptoms. Available: https://www.nhs.uk/conditions/lung-cancer/. Last accessed October 2020

http://dx/


Short copy – 175 words
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We’re proudly supporting the Do It For Yourself campaign as part of a coalition which aims to raise awareness of the signs of lung cancer and 

encourage the people of [INSERT REGION] to contact their GP if they’ve been experiencing a cough or ongoing breathlessness for three 

weeks or more.

This year, we’ve become a nation of DIYers, spending time looking after our home but 1 in 3 of us delayed looking after ourselves.1 Lung 

cancer is the third most common cancer in the UK but lung cancer referrals have dropped this year in some areas.2

Not every cough is a COVID Cough; having a cough for three weeks or more or getting out of breath doing things you used to be able to do, 

could be signs of lung cancer.3 At [INSERT ORGANISATION] we know that the earlier cancer is diagnosed, the more treatment options are 

available.4

If you have been impacted by lung cancer and want to share your story to help spread the message, then please get in touch. And, if you’re 
experiencing symptoms, contact your GP and ‘Do it For Yourself.’

Please note that content in this PR Toolkit is embargoed and should not be released to the public or media until 30.11.20. Below is an example of short 

copy that can be used in communications about the ’Do It For Yourself’ campaign. You can use the copy for any newsletters, emails or other materials, 

including websites and e-bulletins from 30th November.
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1Patient Information Forum (2020). COVID choices patient survey main findings report. Available at: https://pifonline.org.uk/download/file/477/. Last accessed November 2020
2UK Lung Cancer Coalition (2020). COVID-19 Matters Report. Available: https://www.uklcc.org.uk/wp-content/uploads/2020/10/UKLCC-COVID-19-Matters-Report-Oct-2020.pdf. Last accessed: October 2020.
3Cancer Research UK (2017). Lung Cancer Incidence Statistics. Available: https://www.cancerresearchuk.org/about-cancer/lung-cancer/symptoms. Last accessed November 2020.
4Knight et al (2017). Progress and prospects of early detection in lung cancer. Open Biol. 7: 170070. http://dx.doi.org/10.1098/rsob.170070 

https://pifonline.org.uk/download/file/477/
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Social media guidance  
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Please help us get the message out there by using your social media channels from the 30th of November to support the campaign. 

To help make sure the campaign remains in compliance with industry code of practice - Please let us know in advance of planned social posts 

– and make sure not to mention any medicines in relation to this campaign 

Facebook tips Twitter tips Instagram tips

• If you are sharing any video content, make 

sure you upload the video file into the platform 

directly. Don’t use YouTube links as these 

won’t get as much visibility within the platform. 

• Make sure you include an image or a video to 

accompany each post to make sure your post 

gets seen by a greater audience. 

• Give a clear call-to-action and be direct. 

Encourage people to engage by asking a 

question, offering valuable information, and 

keep the posts brief. 

• Include one or two hashtags per post. Posts 

that have one to two hashtags per post tend 

to get more engagement than those without.

• To find the most appropriate and relevant 

hashtags, a tool like RiteTag (ritetag.com) can 

be very useful. 

• Encourage people to retweet and share. 

• Be brief. You only have 280 characters per 

tweet.

• Engage with relevant hashtags and relevant 

awareness days. Don’t engage with hashtags 

that could be ambiguous to your messaging –

check the content being shared on these 

hashtags before joining in. 

• Add relevant hashtags to the first comment of 

your post to increase ‘searchability’

• You can share images on the platform, and 

videos up to a minute. 

• Experiment with formats to repurpose content 

to make it go further. You can share up to 10 

images in one post with carousels, which is 

great for portraying a story or further detail. 

• Instagram Stories are great for sharing 

intimate, behind-the-scenes style content that 

might not work as well on the feed. These will 

only be up for 24 hours, but you can always 

save them on your profile as a highlight. 

Consider using IGTV if you have longer video 

content. 
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Campaign materials 

The following creative assets are available for you to use in PR, owned social channels and website from 30th November. Artwork files to be shared separately.

PRINT ASSETS DIGITAL ASSETS

Leaflet artwork: to print onto leaflets or 

handouts 
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Twitter cards: to share on Twitter feed when Tweeting about the campaign 

OUT OF HOME

Bus ad: applied to side of public transport to promote the campaign 



Suggested social posts for launch 
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Please help us get the message out there by using your social media channels to support the campaign. Please see below suggested social posts to be shared on 

launch day 30th November and throughout the following week.

TWITTER POSTS
(MAX 280 CHARACTERS)

INSTAGRAM/FACEBOOK POSTS

• We are proud to support the #DoItForYourself campaign 

launched today/this week to raise awareness of lung 

cancer and the importance of early diagnosis 💪. Don’t 

delay! ❌ If you’ve had a *cough* for more than three 

weeks than your GP wants to hear from you!

• Not every cough is COVID. The new #DoItYourself 

campaign is raising awareness around the symptoms of 

lung cancer and the importance of early diagnosis 👍. If 

you’ve had a cough for three weeks or more - don’t 

delay. Contact your GP today.

• So proud to have worked with 

[@Roycastle/@NorthernCancer/@MesoUK/@UKlung

cancer/@LCN_UK/@GM_Cancer] to launch the 

#DoItForYourself lung cancer campaign today/this 

week 👏! If you’ve had a cough for three weeks or more 

—don’t delay ❌! Contact your GP today.

• It’s time we dedicated as much time to looking after ourselves as we do to fixing things around the 

house 🔨🏠. Fear of lung cancer can hit close to home, but the sooner it is dealt with, the better 

the chances of recovery1. That is why we are proud to support the #DoItForYourself campaign just 

launched 👍– which encourages patients with potential lung cancer symptoms to put their health 

first. Had a cough for three weeks or more or feeling breathless? Contact your GP as soon as you 

can.

• [ENTER REGION] – your GPs are here to help you look after your health and they have just the 

right tools for the job 🛠. The NHS is open and ready to see you safely 👍– so stop putting your 

health on the back burner. Getting breathless or had a cough for more than three weeks? It’s time 

to get yourself checked by contacting your GP #DoItForYourself

• So proud to have worked with 

[@Roycastle/@NorthernCancer/@MesoUK/@UKlungcancer/@LCN_UK/@GM_Cancer to 

launch the #DoItForYourself campaign today/this week 👏! If you’ve had a cough for three weeks 

or more —don’t delay ❌! Catching lung cancer early is helping more people to survive than ever 

before 👍1,2. Contact your GP today.
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1 Knight et al (2017). Progress and prospects of early detection in lung cancer. Open Biol. 7: 170070. http://dx.doi.org/10.1098/rsob.170070
2 Cancer Research UK (2017). Lung Cancer symptoms. Available: https://www.cancerresearchuk.org/about-cancer/lung-cancer/symptoms. Last accessed November 2020.
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Suggested social posts for after launch
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Please help us continue to spread the message by sharing the suggested social posts following the campaign launch. These posts should be shared week 

commencing 7th December.

9

TWITTER POSTS
(MAX 280 CHARACTERS)

INSTAGRAM/FACEBOOK POSTS

• ⚠️Not every cough is a COVID cough! It could be a sign of lung cancer but catching it early 

helps more of us to survive this than ever before1,2. If you have had a cough for three weeks or 

more - don’t delay. #DoItForYourself and contact your GP.

• We became a nation of DIYers during the pandemic 🛠. We spent time looking after our homes 

– but now it’s time we look after ourselves 💪. A cough lasting for three weeks or breathlessness 

could also be signs of lung cancer1, so #DoItForYourself and contact your GP

• You wouldn’t wait weeks to fix a leaky tap 🚰, so why wait checking on your cough? If you have 

had a cough for three weeks or more then it could be a sign of lung cancer1. Don’t delay 🙅️, 

#DoItForYourself and contact your GP today.

• You wouldn’t let pressure build in your boiler – so why are you letting it build in your lungs 🤷? 

Not every Cough is a COVID Cough⚠️: if you’ve had a cough for more than three weeks – it 

could be a sign of lung cancer1. #DoItForYourself and contact your GP.

• A cough lasting for three weeks or more could be a symptom of lung cancer1. Don’t delay 

looking after your health ❌ #DoItForYourself and contact your GP.

• Catching lung cancer early means survival is more likely2. If you’ve had a cough for three weeks 

or more then contact your GP today #DoItForYourself

• Join us in supporting the new #DoItYourself initiative 💪. Help raise awareness 

around the symptoms of lung cancer and the importance of early diagnosis. If 

you’ve noticed any signs of lung cancer, such as breathlessness and a cough for 

more than three weeks1, contact your GP🧑⚕️.

• If you have had a cough for three weeks or more—don’t delay ❌- contact your 

GP today. Catching lung cancer early means that more people are surviving than 

ever before 👍. #DoItForYourself

• ⚠️ Not every cough is due to COVID, it could be a sign of lung 

cancer.2 Being diagnosed early means treatment is more likely to be 

successful👍2. So don’t delay looking after yourself - #DoItForYourself and 

contact your GP today. The NHS is open to see you safely, with social distancing 

and safety measures in place to help keep you safe. #DoItForYourself

• This year, we’ve become a nation of DIYers with more of us taking care of our 

homes 🏠. Whether it is a rattling boiler, a leaky tap, or a washing machine that 

has stopped spinning 🚰. But when it comes to our health, many of us delayed 

looking after ourselves. If you have had a cough for three weeks or more then it 

could be a sign of lung cancer1 and it’s important you get it checked early! 

#DoItForYourself 💪and contact your GP today.
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